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Ones to Watch and Why 
Ryan Cabrera: He’s often seen sucking face with Ashlee Simpson and he’s got cool hair. 
His song “On The Way Down’ isn’t too bad, and more importantly, girls think he’s cute. 
The Game: He’s been shot two fewer times than his boy 50 Cent and his West-coast rap 
album, The Documentary, is #1 on the charts right now. Of course he’s also working on a 
clothing line and perusing movie scripts as we speak. 

Jesse McCartney: He's got that young Aaron Carter look (but cuter) and he sounds 
mildly like Justin Timberlake. Perhaps his greatest claim to fame is that he appears on 
YTV’s Big Fun Party Mix 6, which launched Feb 33) 


Global Girls Go Mainstream 

Japanese Pop duo Puffy AmiYumi invades North America! 

Watch for Umi Yoshimura and Ami Onuki, two Japanese singers. Their music is definitely 
poppy and fun. Think Abba meets Stereolab! Not only do these girls rock out, but they 
also have their own action figures and the Cartoon Network just launched the cartoon Hi 
Hi Puffy AmiYumi. 


M.I.A. (aka Maya Arulpragasam) is a 27 year-old Sri Lankan-born London native who's hit 
the North American scene with a vengeance! She’s been in the underground circuit for 
over a year, but as proof that she’s going mainstream, she’s been lauded the “It girl of 
2005” by the Toronto Star. With a musical mix of rap, dancehall, grime, hip hop, punk, 
electronica and some crazy messed-up lyrics, M.I.A's new album, Arular, will be sure to 
give the mainstream a jolt! 


Utada has been putting out pop albums in Japan since she was 16 and she’s now ready 
to rock the Western market. Timbaland produced a few tracks for her first English album 
and she writes her own cute lyrics, like, “you’re easy breezy and I’m Japanesey.” Anyone 
who’s sick of squeaky-clean American pop stars and has a sense of humour will 
appreciate Utada’s unique album, Exodus. 


Puffy AmiYumi Kids Books 

With Will Ferrell as the voice of the man in the yellow hat, Curious George is the latest in 
children’s book adaptations. Zathura, an outerspace continuation of 1995’s Jumanji 
comes from Chris Van Allsburg, author of these two books and the recent hit The Polar 
Express. Also hotly anticipated in 2005, the Charlie & The Chocolate Factory remake 
and Harry Potter and the Goblet of Fire! 


Superheroes 

With the success of recent superhero fare including the Spider-Man and X-Men 
franchises, studios are anxiously trying to find the next kid/adult cross-over hit. Will they 
find it in the Fantastic Four, or in the latest Batman remake, Batman Begins? 


omputer Animation 

aditional animation has hit the skids after huge box office returns for everything 
puter animated. Look for three high-profile films - Fox’s Robots, Dreamwork’s 
agascar and Disney’s Chicken Little (sans Pixar) - to pull in some big numbers! 


Sequels/Prequels 
Sometimes one movie is not enough to tell the whole story. The following films obviously 
left some unanswered questions. Look out for, Son of the Mask, Star Wars Episode Ill: 
Revenge of the Sith, the previously mentioned Zathura, and Harry Potter IV. 


Remakes 

Fresh takes on old films! Whole new generations can look forward to some classic 
storytelling in War of the Worlds, King Kong and Herbie: Fully Loaded(!?): Take one 
old Disney movie, add Linsday Lohan and wait for the money to roll in. 


New Trends 

With The Polar Express and Harry Potter and The Prisoner of Azkaban making extra 
box office dollars by launching in IMAX theatres in both 3D and regular formats, many 
films are now jumping on the bandwagon, including this spring's Robots. 


Look for 2005 to also be a boom year for stop motion animation features. Two big ones 
headed our way: The Wallace & Gromit Movie & Tim Burton's The Corpse Bride. 


Fashion Bytes 

Jean scene: longer than the classic Capri, this spring’s jeans are cropped just above the 
angle with a big, wide cuff. Unique looking appliqués, graffiti and embroidery are giving 
jeans that desirable customized feel. 


Shoes: the pointed toe look has softened, but kids still seem to prefer super chunky (e.g. 
Wars Episode Ill: Revenge of the Sith big, loose high tops, chunky heeled boots), which explains why the wedge is back with a 
vengeance. 


„for giris of luxury 


Not so short shorts: Bermuda-style long, knee-length shorts, gauchos and culottes will 
hit the scene. Hopefully things won't take a turn for the worse with the Dukes Of Hazzard 
movie this July. 


Not just for tacky tourists: The fanny pack has regained its cool status! Yahoo! 


Highfalutin: low-rise takes a back seat as pants are being worn higher and belts that 
cinch at the waist are the accessory du jour. 


The Seth syndrome: On boys we'll see everything from urban/prep to punk/skater, or 
perhaps a combination of both (a la Seth Cohen of The O.C.). 


ow charming: After much research and deliberation, it’s official: every little girl has a 
arm bracelet. And they aren't the tacky chunky plastic charms of the 80s. These charm 
acelets are usually silver and stylish. 


Royal Brat 
assy Cool Couture 
wanna be the first to tell you about a new kiddie clothing line coming to Canada. 
al Brat is one luxury line for kids and tweens that didn’t get its start by selling to the 
grown, or as a brand extension. Instead, it’s a clothing line that kids can own—and 
e them clamouring for the velour skirts and hoodies, cell phone holders, and t- 
rown logos and lines like “Palm Beach Princess.” These clothes are for the jet 
kid, even if that just means their weekly trip to the mall. Royal Brat is 

on line and soon to be sold exclusively at BE Tween in Toronto. 


Dwer 
g makes celebrity-crazed kids feel more like their idols than donning tonnes of bling. 
you’ve noticed the influx of youngsters carrying Louis Vuitton or Prada knockoffs you’re 
not on to some rich kid phenomena - they’re fakes, and kids are carrying them in droves. 


High Design Meets Low Prices 

Isaac Mizrahi. Karl Lagerfeld. Those are just a few of the couture designers that have 
joined forces with bargain basement stores like H&M and Wal-Mart and designed a line of 
affordable clothing for everyone. This is following the trend towards pairing cheap, trendy 
fad items with expensive staples like jeans and a good pair of boots. It’s been dubbed the 
“high-low look.” 


Clean Tweens 

Tweens may be too young for makeup and shaving, but they're just the right age for 
simple fragrances, lip balm, and hair gel (boys) and accessories (girls). Many companies 
have realized the growing demand in hygiene products for the younger set and have 
developed products that appeal to them, without frightening Mom and Dad. In fact, it’s 
great news to parents who want to make good grooming a treat and not a chore! 


A few tween products worth mentioning 

Mary-Kate and Ashley Olsen Aquafresh was the first kids' toothpaste to use a live 
celebrity/non-cartoon character to promote oral hygene. With the slogan, “It’s How You 
Smile,” the toothpaste launched in August 2003, packaged using old shots of them as 13 
year-olds to appeal to a younger audience. 


Gym teachers everywhere have Unilever's AXE deodorant body spray to thank for the fact 
that the locker room no longer stinks. AXE has changed the dynamics of deodorant by 
positioning the product as a must-have item for boys that want to do well with the ladies. 
And since it’s cheaper than cologne and doesn’t smell like your dad, boys are buying it like 
hot cakes. In response, P&G has come out with Red Zone spray and Gillette with Tag 
(available soon). 


OT (“overtime”) is a new line by Procter and Gamble that includes shampoo, hair gel, 
deodorant and body wash all themed around sports! The products are perfect for the 9-14 
year-old set - with names like “pit defense” and bright red and yellow packaging with a 
sport-like grip — even the grimiest of boys will want to wash up. 


Pint-sized Paris Hiltons 

Make-up marketing is maturing and they’re aiming the wand at preteens, thanks to 
sophisticated teen magazines like Elle Girl and Teen Vogue that list “must-have” brands 
and celebrity favourites. Add to that the huge increase in celebrity licensing (Jessica 
Simpson, Beyonce, MK&A, etc.) and the younger skewing packaging making the makeup 
aisle look more like a candy store than a department store. Since today’s kids have a level 
of sophistication like no generation before, it's no wonder that they're trying to look the 
part. It often starts with mascara and lip gloss. “Training-wheel” cosmetics that ease kids 
from Bonne Bell to the higher end lines like MAC and Benefit have been around forever, 
but these days it's not strange to see an 11-year-old pull a Juicy Tube from her purse. And 
itisn't necessarily Mom buying these products. Usually, girls get them as gifts from 
indulgent relatives, or they save up for them themselves. 


Boyz In The Hoodio 

Kids love gadgets and electronics, so it’s no wonder that they’ve infiltrated the 

fashion industry. Almost every kids' clothing line has hoodies, knapsacks, toques and 
pants equipped to tote a portable MP3 player and headphones, cell phones, digital 
cameras, etc. The following are a few examples of how fabric and technology are merging 
for the younger set... 


Combining music with fashion, GapKids and Wild Planet toys have created the Hoodio for 
music savvy children. The machine washable winter jacket features a waterproof FM radio 
control panel embedded in one sleeve, with removable speakers built into the hood, and a 
detachable power pack hidden in a pocket. 


Motorola has joined forces with Burton to release outdoor attire with built-in electronic 
gadgetry. Motorola cell phones will be built into Burton snowboarding jackets, helmets 
and hats by the end of the year. The jackets have padded pockets to hold your cell and 
MP3 player with a device on the sleeve to toggle between music and phone calls sending 
the signal to the hood. These clothes use Bluetooth technology (allowing wireless 
devices like headsets and computers to communicate with each other over a short range). 
So much for logos making clothes stand out! Bluetooth is the fashion statement of the new 
millennium. In similar news, Motorola partnered with Apple Computer last July so we bet 
they're going to come out with an iPod phone and it'll be the “it” item for next Christmas. 


DIY'ing For Personalized Shirts 

The DIY trend continues to go strong! One thing that is particularly popular is stenciling 
shirts. By simply printing out a black 8 white image, cutting out the negative areas, and 
painting over the image on to fabric, crafty kids are designing their own garb. Other 
favourites include movie images, music/band stuff, and fave quotes. 


The Grey Stuff With A Billion Uses 

Kids are getting creative with duct tape! Yes, trusty old duct tape can add another use to 
its roster as kids are making really cool things with it, like wallets and bags. If you're 
picturing boring grey accessories, it's time to take a trip to the hardware store as duct 
tape now comes in a rainbow of colours. Trendy retailers have picked up on the trend and 
several have begun selling wallets (for outrageous prices no less!!). 


If ya can't eat ‘em, wear ‘em 

There seems to be a lot of food-related jewelry making an appearance lately. In particular, 
we keep seeing colourful cupcake charms. In fact, now that we think of it, cupcakes seem 
to be showing up in other places like bags and tees... What's up with this sweet treat 
getting all the attention??? Aside from the fact that they are the cutest member of the 
pastry family and very popular right now, we think it might have to do with the waistline- 
watching craze as well. 


Out with the old, and in with the ‘old? 

Just when you thought it was safe to finally rid the attic of those band t-shirts and multi- 
coloured legwarmers...think again! Your kids will love you when they find out mom’s got 
the real deal. That’s because 2005 is all about mixing old with new, and there’s no one 
decade that rules this year. Whether it’s 70’s tie dye or 80’s Converse, tweens will be 
springing into fashion with a cool mix of fun and carefree trends from the past. Mary-Kate 
& Ashley Olsen are leading the pack with their famous Bohemian Gypsy style, and 
layering is still big as are oversized accessories such as big beaded/chunky necklaces 
and bracelets, charm jewellery, eye-catching purses, and aviator sunglasses. 


Look Ma - No Wires 
Multiplayer gaming has been the hottest thing since Pong shipped with two paddles in the 
mid-70's. Since then, game manufacturers have consistently improved and enhanced the 
multiplayer experience. The newest handheld systems from Sony and Nintendo employ 
wireless and wi-fi technology to enable gamers to play together in the same room, or 
across long distance networks, with no wires to tie them down. 


Now read on... 


Despite all the press around the up-aging of Nintendo's new handheld gaming system the 
"Nintendo DS," the company is still launching titles targeted to kiddies. One upcoming title 
shows Nintendo's continued efforts to reach the younger market, while also showing that 
the popularity of virtual pets still has some bite. "Puppy Times" is an interactive game 
where players raise up to three pups, while playing and interacting with the virtual dogs. 
The puppies in this game interact with the player's voice through the built-in microphone 
while the stylus pen allows users to play fetch and rub tummies. 


While virtual pets are a common interactive game experience, Nintendo prides itself on 
the fact that "Puppy Times" takes "the genre to an entirely new level." With all its unique 
features, the most impressive is the lifelike look and movement of the actual dogs. There 
is no official release date set for this game yet, and the current title may be subject to 
change. 


Nintendo DS 

1.3 Million Gamers Buy New Handheld...But Are They Kids? 

Nintendo's latest system was released as a sort of pre-emptive strike against the 
impending launch of Sony's first handheld (coming to Canada March 24), in an attempt to 
maintain its iron grip on the handheld market. Defying expectations, the scarcely- 
advertised Nintendo DS sold over 500 thousand units within the first week of its North 
American launch, and has gone on to sell 1.3 million units worldwide. These figures are 
on-par with Nintendo's last system launch of the Game Boy Advance. 


While it's very difficult to determine an age/gender breakdown of unit owners, it's likely that 
most purchasers are male early adopters in the 18-35 year old range. The kids we spoke 
to had hardly heard of the system before it launched, but in our experience, all it takes is 
for one 10-year-old to come to class with a DS before it becomes a hot item for Christmas 
and birthday wish lists! At our most recent SWAT panel research session almost EVERY 
boy (aged 9-11) mentioned a Nintendo DS when asked which “accessory” they want most 
right now. 


Rumours Persist about an Xbox 2 Launch in 2005 

If there is indeed a cat, it will no doubt be let out of the bag come E3 (the Electronic 
Entertainment Expo) this May, but industry insiders are already murmuring about a new 
Microsoft console launch as early as this year. We have witnessed this news aggravating 
parents, many of whom are new to the world of funding their kids' video game habits, and 
are apparently unaware of the industry's five-year console upgrade cycle. Nintendo, for its 
part, has promised a glimpse into its next console at the convention, while Sony has made 
no concrete plans to discuss its strategy for the next home console generation. 


Ring a Cha-Ching 
As kid-targeted cellphone ringtones are becoming more popular, it's not surprising to hear 
that Disney Mobile will be offering ringtones featuring Disney character voices. So don't be 
shocked if you hear Mickey Mouse or Buzz Lightyear shouting out from someone's bag! 
Disney already offers tones based on music from their movies. The wireless data market, 
as it pertains to kid licensors, is just gonna get huger with screensavers, games, video 
clips, comic books, etc. all available for downloading as well. 


Podcasting 

Technophiles have it all figured out. If you’re gonna miss The OC, PVR it. If you’re running 
late, send a SMS. Too cheap to buy the CD? Download it. But what do you do if your fave 
radio show conflicts with yogalaties? Enter Podcasting. What the PVR did for television, 
Podcasting can do for online radio—all you need is an MP3 player. 

Podcasts are prerecorded radio shows posted by ANYONE on the Internet and so far 
they’ve generated a sweet following of early adopters. It’s simple: podcasters publish or 
“Podcast” audio files on the Internet, the listener “casts” through their subscription and 
downloads the radio program. Wannabe rock stars or shock jocks don’t need an agent or 
even a radio station to generate a following anymore. All they need is a mic, a computer 
and some editing software. Perhaps Podcasting will become 2005’s answer to the BLOG 
craze of last year? 


Beat this, iPod! 

Meet I-Dog. He's a cute little robotic doggie (like Sony's Aibo), that can play and compose 
music. He also dances to the beat, lights up and expresses emotion (other MP3 players 
can be so cold!). But, have no fear-for those who have already invested in a pricey iPod, 
the two can be used together. Hasbro is unleashing I-Dog this fall. We're not sure about 
price at this time, but we imagine it will be affordable as it's aimed at kids and tweens- 
allowing parents the ability to satisfy the iPod and pet requests with one fell swoop! 


Interactive and tech toys are all the rage! 
Here are a few that we wanted to tell you about... 


Don't Call It A Comeback! 

It was only a matter of time before Furby’s bulgy little eyeballs popped back on the scene. 
But this is so not the one-dimensional Furby of the late 90s! This guy communicates, has 
feelings and speaks two languages! He’s even got six times the memory of the original. If 
the regained popularity of Tamagotchi is any indication, Furby will be hitting it big once 
again. 


My “Cell” 

Now is like a walkie-talkie, only cooler cuz you can text, talk and take digital 
ures—it’s like a cell phone for kids that aren’t allowed one yet. A selected ringtone is 
unded when someone within a 2-mile radius is trying to talk; and only those included on 
he buddy list can dial your digits. Unlike a walkie-talkie, kids can only interact with others 
who have a Chat Now, making ownership all the more exclusive. 


Robot Control 

If you thought the first Robosapien was cool, wait till you meet the updated model, V2 and 
his trusty pals RoboRaptor and RoboPet! The line is touted as the toy that will lay the 
foundation for future studies in computer science cuz they're built to hack (the wiring is all 
accessible and labeled). The next-gen version can see colour, recognize skin tone and 
best of all, he can control his pets as well as the first Robosapien, which was a huge 
Christmas *04 hit. Other robots have come and gone, but this is the kind of butt-kicking 
android you get when a NASA robotics engineer has a passion for toys...Wow Wee! 


Pimp My Hummer 

Remote control cars are nothing new, but ones that can defy gravity and scale 

walls sure are! First off, Spinmaster's new RC vehicle is a “SWAT Team” Hummer—so 
there's the cool factor right there. But, the fact that it boots across the floor, hits the wall 
then climbs it is the coolest thing in remote control history (in our opinion). 


“SWAT Team” Hummer Mystery Mystery Mystery! 

Thanks to Lost (which we love even though it's a total tease every week), Medium, 
Numbers and Desperate Housewives, it seems that we all still love a good mystery that 
makes us tune in to see what happens next. Future programming plans have revealed 
more of a spooky X-Files slant, so expect to see more mystery/less reality during 
primetime. 


DVD ru! 

While this isn't a new trend, the sale of TV series on DVD is definitely on the rise. 
Currently more and more cancelled series are making swifter transitions to DVD. Look for 
Lost and Desperate Housewives season 1 to be in the stores next September as season 2 
gears up. 


And what of the sitcom? Look no further than the 9-14 set to continue this genre. Yes, we 
all know about Hilary and Raven, but look at some of the new crop, specifically the latest 
hits from the Nickelodeon side of things with Unfabulous and Zoey 101 (Staring Britney’s 
little sis) making their mark. Nick is giving Disney a run for its money. 


To celebrate the release of YTVs 6" compilation CD, *Big Fun Party Mix Six, we thought 
we’d throw down some definitions of music-related jargon—listen up... 


Crunk: its a sound, but can also be used to describe generally crappy music. 
Think "rap meets heavy metal meets a cheesy R&B ballad"—then throw in some 80s 
synthesizers. Lil John is big into crunk, yeeeaaahh! 


VEN 
AL ) ANS MP3: An audio format in the mpeg compression family that allows big music files to be 
O ES nt downloaded relatively quickly...and sometimes for free, if you're feeling naughty. 
ey KS A 
¡> Ay A = 5 Dancehall: Like good ol’ Jamaican reggae but with a more electronic beat. Includes 
| ZA A more slang (patois) and dirty talk than most gangsta rap, but gets away with it cuz you can 
rn hardly tell what they're saying.* 


Big Fun Party Mix Six CD 


y 


Emo: Softcore “emotional” rock fronted by skinny, whiny white boys. It’s really more of a 
style than a sound. Picture an angst-ridden nerd in black rimmed glasses, tight jeans and 
band t-shirts. He also happens to play the guitar and likes to sing about past relationships 
and how much life sucks. Examples of bands include: Dashboard Confessional; Weezer 
and Modest Mouse. 


Mash-Up: Two or more songs by different artists laid on top of one another to create a 
whole new song. Picture Christina Aguilera's Genie in a Bottle “mashed" with Chris Isaak’s 
Wicked Game—cor try to get your hands on The Grey Album (Jay Z & The Beatles) by 
Danger Mouse. We say “try” cuz it's not entirely legal yet, but it's definitely the coolest, 
most original sound to hit the scene in a long time. 


*None of this naughtiness appears on BFPM6 - just good clean pop music, 
including Hilary Duff, blink-182 and Black Eyed Peas! 


For more information on Big Fun Party Mix contact: Laura Baehr 


CLAIMER: The trends that the YTV Trend Huntaz comment on come from the buzz 
he street, the mall, the Internet, and numerous publications. YTV does not guarantee 
all of the above information will come to fruition, but you can pretty much believe us 
e are obsessed with this stuff. 


more information contact: Aubray Lynas at aubray.lynas@corusent.com. 


